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Abstract
The purpose of this study is to identify the relationship between the selected factors
and the entrepreneurial career aspirations among the community college students in
Malaysia. The selected factors are attitude toward entrepreneurship, subjective norms,
entrepreneurial self-efficacy, and entrepreneurial exposure. A total of 280 students
from 8 community colleges in the selected states were chosen to participate in this
study. Cluster random sampling was applied in selecting the samples. After the data
cleaning process, 265 usable responses were used for analysis. Pearson correlation
analysis was used to identify the relationship between the selected factors with
entrepreneurial career aspirations. The findings in this study indicated that there is a
significant positive relationship between attitude toward entrepreneurship (r = 0.597, p
< 0.01), subjective norm (r = 0.327, p < 0.01), entrepreneurial self-efficacy (r = 0.362,
p < 0.01), and entrepreneurial exposure (r = 0.263, p < 0.01) with entrepreneurial
career aspirations. Based on the findings of this study, it can be concluded that the
attitude toward entrepreneurship is the main factor motivating students to pursue
entrepreneurial career. Through the findings, the practitioners are recommended
to advocate the benefits and outcomes of entrepreneurship in order to encourage
students to pursue entrepreneurial career.
Keywords: entrepreneurial career aspirations, attitude toward entrepreneurship,
subjective norm, entrepreneurial self-efficacy, entrepreneurial exposure, technical and
vocational education and training (TVET)
1. Introduction
1.1. Background
At present, there are many TVET institutions in Malaysia offering a wide range of tech-
nical and vocational skills training to the students. The TVET institutions include voca-
tional colleges, community colleges, polytechnics, the Industrial Training Institutes (ILP),
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the National Youth Skills Institutes, GIATMARA and the National Agricultural Training
Council (NATC). Among all the institutions which offer technical and vocational training,
the community colleges have proven its role as one of the most successful institutions
in meeting the needs of the country. Based on the Graduates Tracer Study Report
by the Ministry of Education (MoE), graduates from community colleges recorded the
highest percentage of employability as compared to other higher education institutions
[1]. In addition, community college graduates also recorded the highest percentage
of self-employed rate [1]. About 10% of its graduates chose to be self-employed after
graduation in the recent years. Those achievements enable the community colleges to
gain increasing popularity among the local community in Malaysia as the number of
community colleges continue to grow to meet the demand of the community.
Proving its success in producing a significant number of graduates who are self-
employed, makes for worthy research into the entrepreneurial attributes among the
students of community colleges. This study is believed to be able to give insights for the
respective parties to cultivate the goal to pursue entrepreneurial career among students
as past studies have indicated that determination or intention is the best predictor to
actual entrepreneurial behavior [2, 3]. Subsequently, it helps to encourage the develop-
ment of entrepreneurship which has proven its roles in mitigating unemployment and
economic growth [4, 5].
1.2. Problem statement
Acknowledging the roles of entrepreneurship, the Malaysian government has drawn
various initiatives and measures into encouraging entrepreneurial activities among
Malaysians. However, entrepreneurship is not seen as a main career option by most
Malaysians, despite the efforts initiated by the government. Based on Global
Entrepreneurship Monitor (2017), entrepreneurship is seen as a good career option by
only 44.1% Malaysians. The GEM (2017) report also revealed that Malaysia’s Total Early-
stage Entrepreneurial Activity (TEA) rate was the lowest in the Asia and Oceana regions.
In terms of entrepreneurial intention, Malaysia was ranked 63 out of 64 countries listed
in GEM, with the entrepreneurial intention rate of only 4.9% [6]. The Job Status Update
by MoE (2010-2015) also indicated that more than 90% of the graduates worked as
employees. Many Malaysian graduates do not regard entrepreneurship as a popular
career option, as they prefer to opt for public or private jobs [7, 8]. The low perforation
into entrepreneurship among the students is an area which is worth exploring, to allow
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more effective ways of implementation for enhancement of entrepreneurial interest
among Malaysians.
Besides that, personal attributes as posited in the Theory of Planned Behaviour
[9] are commonly used by most of the researchers in studying entrepreneurial inten-
tionality concept. However, not much is known about entrepreneurial exposure, which
is an external influence factor. The Social Cognitive Career Theory [10] stated that
external interaction with other people does impact one’s career decision. Similarly, [11]
also suggested the entrepreneurship involves the interaction between individuals and
the environment in identifying entrepreneurial opportunities. Thus, besides personal
attributes, the social influence factor does need to be studied as well.
1.3. Research objectives
1. to determine the relationship between attitude toward entrepreneurship and
entrepreneurial career aspirations;
2. to determine the relationship between subjective norms and entrepreneurial
career aspirations;
3. to determine the relationship between entrepreneurial self-efficacy and
entrepreneurial career aspirations;
4. to determine the relationship between entrepreneurial exposure and
entrepreneurial career aspirations.
1.4. Research conceptual framework
Based on the reference to the Theory of Planned Behaviour [9], the Social Cogni-
tive Career Theory [10] and past studies, the researcher has identified four factors
in researching entrepreneurial career aspirations among the students of community
colleges. The first factor is attitude toward entrepreneurship, which is defined as the stu-
dents’ belief toward the benefits and possible outcomes derived from entrepreneurial
career. The second factor is subjective norm, refers to the perceived support from
significant others and the surrounding culture. The third factor is entrepreneurial self-
efficacy, which is about students’ belief in their ability to perform entrepreneurial tasks.
The fourth factor is about the entrepreneurial experience or exposure gained by the
students.
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Independent Variables Dependent Variable 
Entrepreneurial Exposure 
Entrepreneurial Self-Efficacy 
Entrepreneurial Career Aspiration 
Subjective Norm 
Attitude towards Entrepreneurship 
Figure 1: Research conceptual framework.
2. Methodology
This study applies correlational research design. The researchers use this research
design to examine the entrepreneurial attributes which are likely to influence the
students’ entrepreneurial career aspirations. The population for this study is the final
year community college students from Kedah, Pahang and Perak. These three states
were chosen because graduates from these states recorded the highest percentage of
self- employed rate in the recent years [12].
Cluster random sampling was utilized in selecting the samples. This sampling method
was used as it is suitable for large number of clusters [13]. In this study, there is a
total of 33 clusters as the researcher selected the samples according to the community
college cluster. Besides that, the respondents in this study are geographically scattered.
According to [14], cluster random sampling is appropriate to be adapted if the selection
of individual population samples is difficult. From the total number of 33 clusters, 8
clusters of community colleges were selected to take part in this study based on the
fishball technique. The selection based on the fishball technique enables every cluster
to have the equal chance to be selected in the study.
Based on the data by Department of Community College Education Malaysia, there
are 715 final semester students from the three states who will be going on industrial
training. To determine the sample size, the researcher adapted Cochran’s sample size
calculation with confidence level of 95% [15]. Based on the calculation, 250 samples
were needed for this study. The researcher distributed 280 sets of questionnaires
to the students. The distribution of extra number of questionnaires was acceptable
in accordance with the proposition by [16] which suggested that a larger sample is
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more desirable to increase the representativeness of the population. From the total
distribution of 280 questionnaires, 276 completed questionnaires were returned, which
contributed to a return rate of 98%. After data cleaning process, 265 responses were
usable for analysis.
The researcher used questionnaires as the main instrument to collect data from the
respondents. The questionnaire items are presented in the Appendix. The items were
measured based on a 5-point Likert scale. The constructs in the instrument have high
reliability, ranged from α = 0.751 to α = 0.910.
The data was then coded and analyzed using SPSS 23.0. The Pearson correlation
analysis was used to determine the relationship between the selected factors and
entrepreneurial career aspirations. The correlation value (r) was interpreted based on
the Pearson correlational analysis interpretation by [17]. Table 1 illustrates the Pearson
correlation interpretation scale.
Table 1: Pearson correlation interpretation scale.
Size Interpretation
r = 0.10 to 0.29 or r = –0.10 to –0.29 Low
r = 0.30 to 0.49 or r = –0.30 to –0.49 Moderate
r = 0.50 to 1.0 or r = –0.50 to –1.0 Strong
Source: Cohen, 1988.
3. Results
The respondents in this study are final year community college students. From the
265 usable responses, 153 respondents (57.7%) are male and 112 respondents are
female (42.3%). In terms of age distribution, 106 respondents (40%) are 20 years old.
85 respondents (32.1%) are 19 years old, 47 respondents (17.7%) are 21 years old, 15
respondents (5.7%) are 18 years old and below, and 12 respondents (4.5%) are 22 years
old and above. The students major in different technical and vocational programs which
include aquaculture, culinary, electrical, architectural technology, creative multimedia,
food processing and quality control.
The students in this study are found to have a high level of entrepreneurial career
aspiration (mean = 4.32, S.D. = 0.39), attitude toward entrepreneurship (mean = 4.33,
S.D. = 0.43), subjective norm (mean = 4.10, S.D. = 0.46) and entrepreneurial self-efficacy
(mean = 4.05, S.D. = 0.45). However, their entrepreneurial exposure is at a moderate
level (mean = 3.97, S.D. = 0.59).
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Based on the Pearson correlation analysis, it is reported that there is a strong signifi-
cant positive relationship between attitude toward entrepreneurship and
entrepreneurial career aspirations (r = 0.597, p < 0.01). Subjective norms (r = 0.327,
p < 0.01) and entrepreneurial self-efficacy (r = 0.362, p < 0.01) were found to have a
moderate relationship with entrepreneurial career aspirations. Entrepreneurial exposure
was reported to have a low correlation with entrepreneurial career aspirations (r =
0.263, p < 0.01). Table 2 illustrates the correlation between the selected factors and
entrepreneurial career aspirations.
Table 2: The relationship between the selected factors and entrepreneurial career aspiration.
Selected Factors Pearson (r) Sig. Strength
Attitude 0.597 0.01 Strong
Subjective Norm 0.327 0.01 Moderate
Entrepreneurial Self-Efficacy 0.362 0.01 Moderate
Entrepreneurial Exposure 0.263 0.01 Low
4. Discussion
This study found there is a strong correlation between attitude toward entrepreneurship
and entrepreneurial career aspiration among the community college students. This
result shows that if students have a positive perception toward the values, benefits
and outcomes of entrepreneurship, they are likely to pursue entrepreneurial career.
The strong association between attitude and entrepreneurial career aspiration is com-
patible with the proposition by [18] which stated that students make decisions to pur-
sue an entrepreneurial career if they have the perception that entrepreneurial career
entails greater utility compared to the other employment option. The strong correlation
between attitude and entrepreneurial career aspiration in this study is consistent with
past research which comprised of tertiary level students [2, 19–22]. The community
college students, like other tertiary level students, are believed to have the ability to
evaluate the possible outcomes and benefits of entrepreneurial career. Besides that, the
respondents in this study have studied entrepreneurship components, which is likely to
contribute to their high awareness concerning the possible outcomes of entrepreneurial
career. As the findings in this study show that attitude has the strongest influence,
thus entrepreneurship educators should focus more on raising the students’ awareness
regarding the benefits and values of entrepreneurial career.
This study also found that subjective norm has significant positive relationship with
entrepreneurial career aspiration. This indicates that the perceived supports by the
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significant others and the surrounding culture are likely to influence one’s decision to
pursue entrepreneurial career. The finding concurs with past studies which found that
subjective norm and entrepreneurial intention has significant positive relationship [20–
23]. The result of this study, however, contradicts the finding by [2] which found that
there is no significant relationship between social norms and entrepreneurial intention.
The difference is likely attributed to the number of items used in the instrument. In
the research by [2], a single item measurement was applied, which is believed to have
increased the measurement error.
For entrepreneurial self-efficacy, it is also reported that there is a significant pos-
itive correlation with entrepreneurial career aspiration. This is consistent with past
research which indicated that students with high level of entrepreneurial self-efficacy
have higher tendency to pursue entrepreneurial career [20, 22–24]. In this study,
entrepreneurial self-efficacy is defined as the respondents’ belief in their ability to
execute entrepreneurial tasks, which include production, management, marketing and
financial tasks. Students in this study were found to have a high level of entrepreneurial
self- efficacy. The high level of entrepreneurial self-efficacy could be attributed to
the entrepreneurship education exposed to the students. In community college, the
students are not merely exposed to theoretical knowledge, but they are also required
to perform hands-on activities which include drafting business plan and running busi-
ness in campus. The confidence in performing entrepreneurial tasks is important as
entrepreneurship is a complex process which requires application of energy and pas-
sion to deal with risks and uncertainties [25].
Furthermore, this study also found there exists a significant positive relationship
between entrepreneurial exposure and entrepreneurial career aspiration. However, the
relationship between the two variables is relatively lower. The result of this study is
compatible with the findings by [26] which also found there is a significant positive
relationship between entrepreneurial exposure and entrepreneurial intention. On the
other hand, the finding of this study is in total contrast with the studies by [27] and
[28] which found that entrepreneurial exposure has a significant negative influence
on entrepreneurial intention. The difference in the findings could possibly be due to
the quality of exposure. [27, 28] posited that quantity exposure could be offset by the
negative experience. In this study, most of the students indicated they have a rather
positive entrepreneurial exposure, either from work experience, family exposure or
role model exposure. Thus, this is believed to have contributed toward the positive
relationship between the two variables.
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5. Conclusion
This study found that there is a significant positive relationship between the selected
factors with entrepreneurial career aspirations. Attitude toward entrepreneurship was
reported to have the strongest association with entrepreneurial career aspirations. In
short, the findings of this study provide greater understanding in predicting students’
entrepreneurial behavior. Besides that, it gives insights for the government and respec-
tive agencies to develop effective policies and programs to promote and cultivate an
entrepreneurial mindset among the students of technical and vocational education.
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Appendix: Questionnaire Items
Items
Section A: Entrepreneurial Career Aspiration
I will choose an entrepreneurial career once I have completed my study.
I never aspire to own a business.
I prefer to be an entrepreneur rather than work for others.
I keep myself updated with the news of successful entrepreneurs.
I will be an entrepreneur within 5-years after my study.
I have an aspiration to be a successful entrepreneur.
I am sure that I will run my own business in the future.
I wish to be a boss.
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Section B: Attitude toward Entrepreneurship
I can gain high income by becoming an entrepreneur.
I will be able to enjoy a comfortable life by becoming an entrepreneur.
Entrepreneurial career enables me to contribute to the nation’s economic development.
I can give meaningful contribution to the society if I pursue an entrepreneurial career.
I can develop my potential easily by becoming an entrepreneur.
An entrepreneurial career provides me opportunities for career development at the
international level.
To me, the entrepreneurial career is not a popular one.
An entrepreneurial career gives me high level of work satisfaction.
The entrepreneurial career provides me with intellectual challenges.
An entrepreneurial career provides me opportunities for further studies.
I will be able to use new technology if I choose an entrepreneurial career.
An entrepreneurial career gives me high social status.
Section C: Subjective Norm
My father/guardian encourages me to choose an entrepreneurial career.
My mother/guardian encourages me to choose an entrepreneurial career.
Lecturers in the Community College discourage me from choosing an entrepreneurial
career.
My friends encourage me to choose an entrepreneurial career.
My teachers support me in choosing an entrepreneurial career.
My siblings support me in choosing an entrepreneurial career.
The culture in Malaysia supports entrepreneurial activities.
Generally, society members in this nation can accept an entrepreneurial career.
Section D: Entrepreneurial Self-Efficacy
I believe I am able to:
- prepare estimated/projected income statement.
- determine product/service to fulfil customers’ needs.
- obtain appropriate tools for producing my products/services.
- delegate tasks to employee efficiently.
- determine financing needed to start a business.
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- determine suppliers who are able to supply sources for my production activities.
- coach employees.
- select target markets.
- complete loan application process.
- handle employee complaints.
- take corrective measures if there is any defect in my products.
- determine strategic business location.
- implement procedures for managing debt.
- select pricing strategies.
- produce products in accordance to the stipulated time frame.
Section E: Entrepreneurial Exposure
My parents/guardian have their own business.
My family’s knowledge of starting their own business has been positive.
I have worked in my family business.
I have no working experience.
My experience of working has been positive.
I have a role model, operating his/her own business. (The role model could be a friend,
relative or neighbor).
The role model’s action positively affects my views on starting a business.
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